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Guide Purpose
Welcome to the branding guide for Jewish War Veterans.
This guide will assist with increasing the professional
profile of the organization by providing tools and methods
for maintaining consistency in visuals and messages.
This manual provides an overview of the Jewish War Veteran’s
identity system as well as guidelines, examples, and for appropriate
implementation of brand elements. These guidelines have been
developed to ensure consistent application of the identity system
throughout the organization’s communication and advertising
materials to maintain the integrity of the brand through the use of
the logo and graphic elements. Please consult this guide before
developing materials related to the JWV brand.

Your cooperation in using these
guidelines helps build equity in our
brand. This guide will continue to
evolve as standards change.
If you have questions about any
listings, or suggestions for additions,
please contact (name of person) at
(email address).

Jewish War Veterans

BRAND
POSITION
How we uphold our position: Supporting our troops and
Jewish veterans to provide needed services to the communities
in which we live.
Our positioning is how we want to be thought of in the minds
of our audiences. It aligns with what we want others to think of
our organization, fits with our vision, and builds awareness of
JWV in a powerful way.
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Organization Goals
To maintain true allegiance to the United States of America;
To foster and perpetuate true Americanism;
To combat whatever tends to impair the efficiency and permanency
of our free institutions;
To uphold the fair name of the Jew and fight his or her battles wherever
unjustly assailed; to encourage the doctrine of universal liberty, equal rights,
and full justice to all men and women;
To combat the powers of bigotry and darkness wherever originating and
whatever their target;
To preserve the spirit of comradeship by mutual helpfulness to comrades
and their families;
To cooperate with and support existing educational institutions and establish
educational institutions, and to foster the education of ex-servicemen and exservicewomen, and our members in the ideals and principles of Americanism;
To instill love of country and flag, and to promote sound minds and bodies in
our members and our youth;
To preserve the memories and records of patriotic service performed by the
men and women of our faith;
To honor their memory and shield from neglect the graves of our heroic dead.

Jewish War Veterans

MISSION
STATEMENT
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Vision Statement
The Jewish War Veterans will continue to be a
leading Veterans Service Organization in the United
States supporting and advocating for all uniformed
services members, veterans, and their families.

The Jewish War Veterans (JWV) is the premier voice for Jewish
uniformed service members and veterans in the United States.
The JWV affirms that Jewish men and women serve honorably
and heroically in the military forces of the United States of America
during peacetime and war. The JWV defends the rights and
benefits of all service members and veterans, fights anti-Semitism,
and supports the State of Israel.

Organization Slogan

A Jewish Voice for Veterans;
A Veteran’s Voice for Jews.

Jewish War Veterans

Brand
Character
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Memorable

Brand values don’t mean much if they’re not constantly represented
by the things we do and say. Our members and prospective
members need to be able to remember our mission, purpose and
services if we are to have an impact.

Unique

Our brand should be a unique reflection of our culture and identity.
What works for another organization does not work for JWV. Our
brand and messaging must capture aspects of our organization’s
heritage, services, and structure.

Actionable

Our brand value proposition should promote action. When
developing promotional materials, choose actionable language
that directly appeals to the target audience: Join us. Help us
help others. Take pride in our heritage.

Meaningful

Incorporate emotional triggers into promotional messaging. People
rally around and take pride in organizations that communicate their
effectiveness. Tell success stories. Include images that reflect the
target audience when possible.

Clear & Defined

Be clear, concise and direct with language and visuals. Make
sure that the things you stand for are easy to understand. Craft
messages to educate and explain when possible: This is who we are.
This is what we do. This is why it matters. This is how we help. This
is why you should join us.

Jewish War Veterans

Tone
of Voice
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Overall Tone

Audience-Specific Tone

Professional

Active Duty

Women Veterans

Direct
Inspiring
Personal
Professional
Informative

Authentic
Inspiring
Personal
Professional
Informative

Working Veterans

Retired Veterans

Warm
Personal
Direct
Professional
Engaging

Personal
Nostalgic
Authentic
Professional
Engaging

Legislators

Legal

Professional
Direct
Serious
Engaging
Authentic

Professional
Direct
Serious
Authentic
Informative

Our voice helps create a guide for a
unified sound of our organization.
When messages are created, the voice
shapes them and creates a tone for value
propositions and key messages.

Direct

These are some examples of tone of
voice that should be considered when
crafting messages to our audiences.

Personal
Authentic
Approachable

Jewish War Veterans

Audiences
and Approach
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Veterans
CHARACTERISTICS

They often do not have an awareness of JWV or a clear understanding
and an appreciation of our valuable work and services.

COMMUNICATION GOALS

Increase awareness of JWV’s commitment to Jewish veterans as a leader
and as an advocate for our veterans.

ACTION

Establish JWV as an organization that is committed to its members and the
Jewish veterans community at large.

Donors
CHARACTERISTICS

Individual donors, well-recognized connections, and strong partners who are
willing to work with JWV to provide continued financial support of our programs
and services.

COMMUNICATION GOALS

Continually strengthen JWV’s reputation and increase engagement with current
and prospective donors.

ACTION

Continue to impress current and potential donors with success stories about
programs and services to inspire them to contribute to maintain and improve
JWV’s programs and services.

Jewish War Veterans

Audiences
and Approach
(continued)
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Current Members
CHARACTERISTICS

A large percentage has a personal connection or familiarity with JWV, with
strong ties to others from the Jewish veterans community.

COMMUNICATION GOALS

Inspire enthusiasm and engagement by telling a strong JWV story.

ACTION

Reinforce their sense of pride in JWV by sharing success stories about
programs and services and messages that they can relate to.

Prospective Members
CHARACTERISTICS

May not be familiar with JWV, its programs or services. They may be
experiencing “initiative fatigue” and want reassurance that the authenticity of
JWV will not be lost.

COMMUNICATION GOALS

Create alignment around where JWV is headed and build confidence in its
future. Build pride in the organization while welcoming new members.

ACTION

Create brand language that feels authentically like JWV so they can see
themselves in it. Develop tools and resources that set clear expectations
for their role in the work.

Jewish War Veterans

Audiences
and Approach
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Legal and Legislators
CHARACTERISTICS

May not be familiar with JWV, its programs or services. They need to be
informed about JWV, its mission and how their actions can contribute to
the JVW mission.

COMMUNICATION GOALS

Educate and inspire through direct information about what JWV can
offer to veterans and the community at large.

ACTION

Promote opportunities to be engaged in the work of JWV and sharing its
story. Encourage their role as legal ambassadors of JWV.

(continued)

IDENTITY
SYSTEM
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Jewish War Veterans
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Primary Logotype
Because the Jewish War Veterans of
the United States of America name
and seal symbol are the key visual
elements that represent the brand,
it is crucial that the logo is used
consistently and appropriately. This
overview provides basic graphic
standards for using the logo.
No part of the logo is to be recreated
or altered in any way for any reason.
All JWV logos are formatted to meet
all production requirements.

Symbol

Wordmark

Graphic part of the logo is
the seal symbol. It should be
used in conjunction with the
wordmark in most instances.
See page 19 for symbol
usages.

The secondary part of the logo is the
full name of the organization. It should
not appear separately from the symbol.

The Jewish War Veterans logo
consists of two parts: the seal
symbol, and the Jewish War
Veterans of the United States of
America wordmark. The horizontal
logo version (at left) is the preferred
way of reproducing the logo.
However, there are several approved
versions, which are outlined on the
following pages.

Jewish War Veterans
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Logo
Variations

Horizontal Logo

Bookman
Oldstyle
Regular

Our wordmark is typeset in Bookman
Oldstyle Regular and Palatino Bold Italic.
When used as a logo (and not referenced
within text) the official logo artwork
should be used.
The wordmark has been set with
particular letter spacing, and should not
be recreated by simply typing it out.

Palatino Bold Italic

02

03

Vertical Logo

Symbol Only

Jewish War Veterans

Division Logo
Formats
Our brand needs to extend across
the many areas that comprise our
organization, from state departments
to posts and programs. Our brand
architecture is designed to be flexible
and clear, associating sub-brands with
our larger master brand and showing
clear hierarchy. These are some examples
of how the logo can be used to identify
these sub-areas.
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02

Horizontal Logo + Departments

Horizontal Logo + Departments + Post

Department of TALO

Department of TALO
Post 256, Dallas

03

04

Vertical Logo + Departments

Vertical Logo + Departments + Post

Department of TALO

Department of TALO
Post 256, Dallas

Jewish War Veterans
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Logo Spacing
01

Clearspace

The logo must be protected and elevated,
always having a clear space around it where
no other elements appear (such as no
typography, other logos, graphics or photos
that intrude upon the logo). The clear space
for the logo is equal to the width and height
of the logo’s letter “W” at 150% of the logo
size is the minimum required safe space.
Be mindful of maintaining this clear space
and do not place the logo too close to the
paper’s edge, any folded edge, any cuts or
embossing.

02

Minimum Size

When using the logo in printed materials,
do not use the logo in smaller sizes than
indicated to maintain the readability and
recognition of the logo and detail in
the symbol.
Seal Height: 1"

Seal Height: 1.25"

Seal Height: 1.5"

This is the smallest the logo
should appear. Using the logo
smaller than this size makes the seal
details too difficult to reproduce.

This is the optimal size for
the logo to appear for small use
items such as brochures, ads,
small fliers and direct mail.

This is the optimal size for the logo
to appear for large use items such as
posters,large fliers and report covers.

Jewish War Veterans

Approved
Logo Usage
It is important that the official logo files for
Jewish War Veterans be used appropriately
and consistently to maintain our brand.
These are some approved usages of our
official logo.
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Primary logo usage: Horizontal format

Additional logo usage colors

The primary color option for our logo is Reflex Blue (Pantone®

The logo may be used in black on a light background when full color

Reflex Blue C). It is intended to be used on lighter backgrounds and

or Pantone® colors are not available.

images in order to maintain legibility.

Secondary logo usage: Vertical format

Logo usage on dark backgrounds

The secondary logo format may be used when space constraints

The logo may be used in white on solid dark backgrounds or dark

dictate a narrower logo format. The logo's sizing should follow size

photos. The logo should have sufficient clear space without busy

guidelines outlined on page 15 of this guide.

backgrounds or patterns to ensure readability.

Jewish War Veterans

Unapproved
Logo Usage
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DO NOT: Shift the logo elements

DO NOT: Use the logo without appropriate contrast

DO NOT: Alter logo colors

DO NOT: Stretch or skew the logo

Please only use the official logo files on
all items. Do not recreate the wordmark
or use the name of our organization in an
abbreviated manner.
These are some unapproved uses of our
logo that should be avoided.

Jewish War Veterans
DO NOT: Change workmark format

DO NOT: Rotate the logo

DO NOT: Use abbreviated name of the organization

DO NOT: Use on a complex background

Jewish War Veterans
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Symbol
Usage
In most instances, the JWV symbol should
be used in conjunction with the wordmark.
However, there are cases in which the
symbol may be used as a stand-alone
element. These include:

Solid blue
symbol

Example:
Embroidery on shirts

Gold, pale blue
& rust symbol

Solid gold
symbol

Example:
Embroidery on shirts

Gold, blue, pale
blue & rust symbol

Example:
Embroidery on post caps

Official documents: Certificates, official letters,
report covers and guidelines
Apparel: Shirts, hats, post caps, patches, bags, etc.
Supplies: Decals, grave markers, pens, note pads
Commemorative Items: Pins, medals, and medallions

These are some examples of how the symbol
may appear in different colors on these items.
Please note: When the symbol appears with
the wordmark as a unified logo, the colors
should adhere to those stated on page 17.

Example:
Embroidered patches

Jewish War Veterans

Symbol
Usage
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02

Official Document Cover: Single Color

Letterhead watermark: 10-15% Gray

These are some examples of how the symbol
may be used as a stand-alone element in
promotional and informational materials.

A Jewish Voice for Veterans; A Veteran’s Voice for Jews.
1811 R Street, NW • Washington, DC 20009 • (202) 265-6280 • Fax (202) 234-5662 • Email: JWV@jwv.org • www.jwv.org

03

04

Social Media Icon: Single Color

Document watermark: Tone-on-tone

COLOR
PALETTE
Section
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Jewish War Veterans

Primary Colors
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Beyond our logo, color is the most recognizable aspect of our brand identity.
Using color appropriately is one of the easiest ways to make sure our materials
reflect a cohesive image for our organization.
Reflex Blue is our primary brand color and should be the dominant color in most
cases. Other colors listed may be used to compliment our primary brand color.

Primary Color:
Reflex Blue
CMYK: 100C 86M 26Y 6K
RGB: 48R 68G 121B
Pantone: Reflex Blue
Hex: #304378

Secondary Color:
Old Gold

Secondary Color:
Light Blue

Secondary Color:
Navy

Secondary Color:
Light Gray

CMYK: 32C 40M 91Y 10K
RGB: 157R 135G 66B
Pantone: PMS 1255
Hex: #9d8741

CMYK: 32C 2M 2Y
RGB: 182R 216G 238B
Pantone: PMS 636
Hex: #b5d8ee

CMYK: 100C 85M 30Y 50K
RGB: 25R 39G 75B
Pantone: PMS 2955
Hex: #18264a

CMYK: 5C 3M 4Y
RGB: 239R 239G 238B
Pantone: PMS Cool Gray 1
Hex: #eeefee

Jewish War Veterans
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Secondary Colors

These colors listed may be used to compliment our primary brand color.

Secondary Color:
Bright Red

Secondary Color:
Dark Gray

Secondary Color:
Medium Gray

Secondary Color:
Rust

Secondary Color:
Pale Blue

CMYK: 3C 100M 96Y 7K
RGB: 184R 33G 42B
Pantone: PMS 186
Hex: #b72129

CMYK: 69C 56M 56Y 27K
RGB: 84R 89G 89B
Pantone: PMS 425
Hex: #535859

CMYK: 50K
RGB: 146R 148G 150B
Pantone: PMS 423
Hex: #929396

CMYK: 12C 76M 100Y 25K
RGB: 150R 77G 37B
Pantone: PMS 146
Hex: #964c24

CMYK: 21C 2M 2Y
RGB: 205R 226G 240B
Pantone: PMS 290
Hex: #cde2f0

*Primarily for embroidered seal

Jewish War Veterans
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Color Combinations
Color Palette 1

Color Palette 4

Color Palette 2

Color Palette 5

Color Palette 3

Color Palette 6

BRAND
TYOPGRAPHY
Section
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Jewish War Veterans

Primary Fonts
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Typography plays a pivotal role in the Jewish War
Veterans style. Using this range correctly allows us
to create easily understood, clear messaging that is
consistend and easy to read.

Our main serif font is Garamond Premier Pro.

Garamond Premier Pro Font Family

Garamond Premier Pro

Garamond Premier Pro Regular

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQR
STUVWXYZ123456789%&?!@#

Garamond Premier Pro Italic

If Garamond Premier Pro is not available, it may be
substituted for the Times New Roman font family.

Garamond Premier Bold
Garamond Premier Bold Italic

Jewish War Veterans

Primary Fonts
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Arial is the primary sans serif type family used to
compliment Garamond in promotional collateral and
printed materials such as advertisements, brochures,
reports, as well as online promotions.

Our main sans serif font is Arial.

Arial Font Family

Arial

Arial Regular

abcdefghijklmnopqrstuvwxyz
Arial Italic
ABCDEFGHIJKLMNOPQRSTU
VWXYZ123456789%&?!@#
Arial Bold
If Arial is not available, it may be substituted for the
Myriad Pro font family.

Arial Bold Italic

GRAPHIC
ELEMENTS
Section
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Jewish War Veterans
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Triangles

01

02

3 Triangle Corner Element

Gold Triangle Corner Element
Statement of Jewish War Veterans
of the United States of America

These are some examples of how the triangle
graphic elements may be used in promotional
and informational materials.

RESOLUTIONS
2020

LEGISLATIVE
PRIORITIES 2020
February 26, 2020

Presented by

Harvey Weiner
National Commander
Presented to
Joint Senate and House
Veterans Affairs Committees

WWW.JWV.ORG

Gold and
Blue 3-Piece
Triangle

WWW.JWV.ORG

03

Gold Corner
Triangle

Triangle Shapes to Create Dynamic Space
You served our
country, now let
us serve you.

JWV ANNUAL
EVENTS

National Executive Committee
January 28-29, 2021 • Via WebEx

JWV NEC MEETING

The semi-annual meeting of the National Executive Committee will be virtual
this year. We will gather online to conduct business and to participate in national
committee meetings. All JWV members are welcome to attend the NEC and all
committee meetings, but only members of the committees are eligible to vote.

Meeting Schedule
I T INE R ARY

Thursday,
January 28

Gray Pointer
Triangle

Gold Pointer
Triangle

As a member of
JWV, you become
part of a community
that supports you as
well as your Jewish faith.

11:00am - Noon

Marketing Committee

11:00 - 11:30am

Budget Committee

11:00 - 11:30am

Convention Committee

11:30 - Noon

Personnel Committee

11:30 - Noon

Finance Board

Noon - 1:00pm

Gulf War Veterans
Committee

Noon - 1:00pm

Join us today at www.jwv.org

Post 9/11 Committee

1:00 - 2:00pm

Women in the
Military Committee

1:00 - 2:00pm

Vietnam Veterans
Committee

2:00 - 3:30pm

Membership Committee

3:30 - 4:30pm

Department Commanders

4:30 - 6:00pm

Policy Committee

You must be registered
in order to participate.
You may register online
at www.jwv.org or you
can fill out the form below and send it along
with your payment to the
address below.

We are here to support and advocate for you—

11:00am - 1pm

NEC Meeting

2:00 - 4:00pm

NMAJMH Board of
Directors Meeting

All registered participants will be provided with instructions for using
WebEx and meeting access information closer to the first meeting date.

We are a national organization, but we would not be
able to accomplish our mission without the connections
between our local posts and their communities. As a
JWV member, you are a part of that community — one
that supports you and your Jewish faith.

OUR NATION.
OUR HERITAGE.
OUR PURPOSE.

America’s uniformed service members,

MEETING REGISTRATION

veterans, and their families.

___________________________________________________________
JWV Member Name
___________________________________________________________
Post Name and #
___________________________________________________________
Address
___________________________________________________________
City
______________________________ ___________________________
State
Zip Code
___________________________________________________________
Phone Number
___________________________________________________________
Email Address

Welcome

We are happy you have joined our ranks
to represent the voice of America’s Jewish
veterans on issues related to veterans’
benefits, foreign policy, and national security.

1811 R Street NW
Washington, D.C. 20009
Phone: 202.265.6280
Fax: 202.234.5662

Registration fee: $18.00
I am paying by:

 Check

 American Express

 Visa

 Mastercard

 Discover

Card No. ________________________________ Exp. _____________
Signature___________________________________________________

Friday,
January 29

A Jewish Voice
for Veterans;
A Veteran’s
Voice for Jews.

SIGN AND MAIL
THIS REGISTRATION
ALONG WITH YOUR
PAYMENT TO:

Email: jwv@wwv.org
Website: www.jwv.org

Jewish War Veterans
of the United States of America
ATTN: NEC
1811 R Street, NW
Washington, DC 20009

1811 R Street NW • Washington, D.C. 20009
Phone: 202.265.6280 • Fax: 202.234.5662
www.jwv.org

Follow us on Facebook, Instagram and Twitter

MEMBER BENEFITS

JEWISH WAR
VETERANS OF
THE UNITED STATES
OF AMERICA

Jewish War Veterans
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Borders
These are some examples of how the border
elements may be used in promotional and
informational materials.

01

02

Gold Border Usage

Gray Border with Triangles Usage
JWV ANNUAL
EVENTS

You served our
country, now let
us serve you.

National Executive Committee
January 28-29, 2021 • Via WebEx

JWV NEC MEETING

JWV ANNUAL
EVENTS

The semi-annual meeting of the National Executive Committee will be virtual
this year. We will gather online to conduct business and to participate in national
committee meetings. All JWV members are welcome to attend the NEC and all
committee meetings, but only members of the committees are eligible to vote.

National Executive Committee
January 28-29, 2021 • Via WebEx

JWV NEC MEETING

Stripe Border

The semi-annual meeting of the National Executive Committee will be virtual
this year. We will gather online to conduct business and to participate in national
committee meetings. All JWV members are welcome to attend the NEC and all
committee meetings, but only members of the committees are eligible to vote.

As a member of
JWV, you become
part of a community
that supports you as
well as your Jewish faith.

Meeting Schedule

Meeting Schedule

You must be registered
in order to participate.
You may register online
at www.jwv.org or you
can fill out the form below and send it along
with your payment to the
address below.

I T INE R ARY

Thursday,
January 28

MEETING REGISTRATION

I T INE R ARY

___________________________________________________________
JWV Member Name

The border may be
used across the
entire top or just a
small section.
Thursday,
January 28

Join us today at www.jwv.org

11:00am - Noon

Marketing Committee

11:00 - 11:30am

Budget Committee

11:00 - 11:30am

Convention Committee

11:30 - Noon

Personnel Committee

11:30 - Noon

Finance Board

Noon - 1:00pm

Gulf War Veterans
Committee

Noon - 1:00pm
1:00 - 2:00pm

Women in the
Military Committee

1:00 - 2:00pm

Vietnam Veterans
Committee

2:00 - 3:30pm

Membership Committee

3:30 - 4:30pm

Department Commanders

4:30 - 6:00pm

Policy Committee

Marketing Committee

11:00 - 11:30am

Budget Committee

11:00 - 11:30am

Convention Committee

11:30 - Noon

Personnel Committee

11:30 - Noon

Finance Board

Noon - 1:00pm

Gulf War Veterans
Committee

Noon - 1:00pm

Post 9/11 Committee

1:00 - 2:00pm

___________________________________________________________
Post Name and #

Women in the
Military Committee

1:00 - 2:00pm

___________________________________________________________
Address

Vietnam Veterans
Committee

2:00 - 3:30pm

Membership Committee

3:30 - 4:30pm

Department Commanders

4:30 - 6:00pm

Policy Committee

___________________________________________________________
City
______________________________ ___________________________
State
Zip Code

Post 9/11 Committee

11:00am - Noon

Friday,
January 29

___________________________________________________________
Email Address

 American Express

 Visa

 Mastercard

11:00am - 1pm

NEC Meeting

2:00 - 4:00pm

NMAJMH Board of
Directors Meeting

All registered participants will be provided with instructions for using
WebEx and meeting access information closer to the first meeting date.

Registration fee: $18.00

 Check

11:00am - 1pm
2:00 - 4:00pm

NMAJMH Board of
Directors Meeting

Gold Border

SIGN AND MAIL
THIS REGISTRATION
ALONG WITH YOUR
PAYMENT TO:

___________________________________________________________
Address
___________________________________________________________
City
______________________________ ___________________________
State
Zip Code
___________________________________________________________
Phone Number
___________________________________________________________
Email Address
Registration fee: $18.00
I am paying by:

 Check

 American Express

 Visa

 Mastercard

 Discover

Card No. ________________________________ Exp. _____________

SIGN AND MAIL
THIS REGISTRATION
ALONG WITH YOUR
PAYMENT TO:

Jewish War Veterans
of the United States of America
ATTN: NEC
1811 R Street, NW
Washington, DC 20009

1811 R Street NW • Washington, D.C. 20009
Phone: 202.265.6280 • Fax: 202.234.5662
www.jwv.org

NEC Meeting

All registered participants will be provided with instructions for using
WebEx and meeting access information closer to the first meeting date.

___________________________________________________________
Post Name and #

 Discover

Card No. ________________________________ Exp. _____________
Signature___________________________________________________

Friday,
January 29

MEETING REGISTRATION
___________________________________________________________
JWV Member Name

Signature___________________________________________________

___________________________________________________________
Phone Number

I am paying by:

You must be registered
in order to participate.
You may register online
at www.jwv.org or you
can fill out the form below and send it along
with your payment to the
address below.

The border
may be used
to separate
information, such
as for a footer at
the bottom of a
page.

Jewish War Veterans
of the United States of America
ATTN: NEC
1811 R Street, NW
Washington, DC 20009

1811 R Street NW • Washington, D.C. 20009
Phone: 202.265.6280 • Fax: 202.234.5662
www.jwv.org
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Stripe Border Usage

Gray Border with Triangles

How We
Serve You
We Assist with Accessing VA Benefits
Whether you are a veteran, military service worker,
or a social worker helping a veteran, JWV is here
to help you through the claims process.

What We Do
Serve Veterans and the Military

Engage Young Leaders

• Veterans Affairs Voluntary Service (VAVS) Program
JWV assists veteran patients through volunteer
work in community-based volunteer programs,
hospital wards, nursing homes, VA Medical
Centers, and veteran outreach centers.

• Bar and Bat Mitzvah Projects
Our national office partners with Jewish teenagers
and adults who seek to do a mitzvah as part of
their Bar and Bat Mitzvah projects.

Legislative Initiatives
We represent the Jewish voice across the nation
and at military installations around the world.

National Events
JWV assures that veterans issues are heard
by lawmakers on Capitol Hill and by state and
local authorities.

• JROTC Program
JWV shares the core values of Junior Reserve Officer
Training Corps programs — high school programs
which foster the ethical values and principles that
underlie good citizenship in America’s youth.
• Scouting Program
We support the mission of the Boy and Girl Scout
organizations to build character and confidence as
well as teach responsibility to our future leaders.
• Kiddush Cup Program
Every spring, JWV National gifts personalized
Kiddush cups to the Jewish graduates of the four
military academies.
• Grant Program
JWV annually awards grants to veterans and
their descendants to finance college education.
• Nationwide Jewish Youth Organizations
We help to support youth with several organizations
whose primary goal is to strengthen the values of
American Jewish youths.

We Fight Anti-Semitism in the Military and VA
We work to ensure that all service members and
veterans are able to practice their faith, free from
repercussions.
We Provide Disaster Relief
JWV helps Jewish veterans affected by unforeseen
emergencies. Our National Disaster Relief Program
exists to provide emergency aid to members in good
standing who were affected by a natural disaster.
We Assist with Transitioning
Back into Your Local Community
We help Jewish service members and
veterans feel like a part of the Jewish
community where they live.

A Jewish Voice for Veterans;
A Veteran’s Voice for Jews.
We provide services and
advocate for America’s
uniformed service members,
veterans, and their families.

Make your
voice heard.
Join us today.
www.jwv.org

The stripe border may be
used to call attention to type
or as a graphic color element
at the bottom of a page.

BRAND
IN USE
Section

6

Jewish War Veterans

Example
Designs

Section 6 | Page 32
01

02

Report Covers

Informational Flyers
JWV MEMBER
INFORMATION

Statement of Jewish War Veterans
of the United States of America

RESOLUTIONS
2020

Veteran Funeral Essentials

LEGISLATIVE
PRIORITIES 2020

33rd Annual JWV Trip
November 28 – December 7, 2021

Department of TALO

FUNERAL PLANNING GUIDE

JWV TRIP TO ISRAEL
Witness the wonderful achievements of this small Jewish country, America’s
friend and ally. We visit places other groups do not visit. Get updated briefings.
Meet Israelis and their leaders. Enjoy fun and comradeship with fellow veterans.
Feel at home. You do not have to be Jewish or a veteran to travel with us, so
bring your family and friends.

The final act of kindness to your loved ones may come after your death in the form of well-planned funeral
arrangements. As uncomfortable as the subject may seem, researching and documenting how you would like
to be laid to rest is as much a benefit to yourself as it is to your loved ones. JWV has created this guide to
assist you with the task.

Proof of Service

February 26, 2020

The brand elements developed are meant
to create a cohesive look for all promotional
and informational materials, thereby creating
a heightened professional view of our
organization.

JWV ANNUAL
EVENTS

I T INE R ARY

Your family will need to prove that you were a veteran to receive
your benefits and arrange services. If you do not have your
Certificate of Release or Discharge from Active Duty (DD214)
or a copy of your retirement orders and/or retireee card, you
may acquire a copy by:
• Visiting www.archives.gov/veterans/military-service-records
and completing an online request

Presented by

• Downloading Form 180 at www.archives.gov/research/
order/standard-form-180.pdf and mailing or faxing the
completed form to the National Archives

Harvey Weiner
National Commander

• Consulting with one of our National Service Officers.
A full list can be found at www.jwv.org/programs/service/
service_officer_program and on the back of your
JWV Calendar

Presented to

• Do I wish to have my military service mentioned, fully
described and/or honored? At the ceremony? At a reception?

U.S. Flag

Joint Senate and House
Veterans Affairs Committees

Questions to Consider

Your family may obtain a free United States flag from a VA
regional office and most post offices. Your family or funeral
director submits the request along with:
• VA Form 27-2800: Application for United States flag
for burial purposes

Depart for an overnight, non-stop flight on
ELAL from JFK or Newark. Inflight dinner,
entertainment and breakfast.

November 29

Arrive in Israel, at Ben Gurion airport, near
Tel Aviv. Transfer to our beach-front Tel Aviv
hotel. If time permits, a panoramic city tour
on the way to the hotel. Check-in and rest.
Dinner at the hotel.

November 30

After enjoying a hearty Israeli breakfast,
we visit the hidden underground bullet
factory from the British mandate time. Israeli
Defense Force briefing and lunch hosted by
TZEVET (The JWV of Israel). Afternoon visit
to Palmach Museum. Dinner and overnight
in our Tel Aviv hotel.

December 1

After breakfast we depart Tel Aviv towards
Latroun, the armored corps memorial center.
See Israeli-made Merkava tanks. We shall
lay a wreath to honor those who fell on the
defense of Israel. We reach Jerusalem and
visit Ammunition Hill, site of the fiercest
battle in Jerusalem during the Six Day War.
Check-in and dinner at our Jerusalem hotel.

December 2

City tour of Jerusalem, visit to Mount of
Olives, Shrine of the Book at Israel Museum
(home to the Dead Sea Scrolls), Mt. Herzel
National Memorial Center, and Bethlehem.
Dinner and overnight in our Jerusalem hotel.

• How would I like to pay for my services?
• Who will be in charge of my funeral arrangements?
Does this person know where I keep my discharge papers
and other important documents?
• What military protocols or traditions might I want included
at my funeral?
• Do I want a simple, traditional, or elaborate funeral?

Did you know that in absence of a DD 214, the VA will
issue a flag when a statement is made by a person
of established character and reputation that he/she
personally knows the deceased to have been an
honorably discharged veteran?

November 28

• How do I wish to be laid to rest? What sort of headstone
might I want?
• Where do I want to be laid to rest? At which funeral home
will I make arrangements?
• Who would I like to speak at my funeral or reception?
• Do I want my military service and/or JWV membership
to be reflected on my headstone?
• What organizations, such as JWV, should be informed
of my passing?

These are some examples of how the brand
may be implemnted into the design of various
pieces and may serve as a guide for producing
materials in the future.

WWW.JWV.ORG

WWW.JWV.ORG

Texas • Arkansas • Louisiana • Oklahoma

Address Line Information • City Name, State 99999
Phone: 555.555.5555 • Fax: 555.555.5556

Harvey Bloom Post 256
Email: post256jwv@gmail.com
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Print Advertisements
Honoring
those who
have served.

You served our
country, now let
us serve you.

As a member of
JWV, you become
part of a community
that supports you as
well as your Jewish faith.
Join us today at www.jwv.org

A Jewish Voice for Veterans;
A Veteran’s Voice for Jews.

A Jewish Voice for Veterans;
A Veteran’s Voice for Jews.

We provide services and
advocate for America’s
uniformed service members,
veterans, and their families.

We provide services and
advocate for America’s
uniformed service members,
veterans, and their families.

Make your
voice heard.
Join us today.
www.jwv.org

Make your
voice heard.
Join us today.
www.jwv.org

This Memorial Day,
JWV salutes all of our
fallen veterans. We are forever
grateful for your service.

Join us today at www.jwv.org

I T INE R ARY

December 3

Visit Yad Vashem holocaust museum. Enjoy
Machne Yehuda market. Afternoon visit to the
Jewish Quarter, ending at the Kotel (Western
Wall) where we conduct a unique Kabbalat
Shabbat service. Shabbat dinner and
overnight in our Jerusalem hotel.

December 4

Leave Jerusalem and head towards the Dead
Sea and Masada. Enjoy floating on the Dead
Sea. Visit Masada – the palace fortress King
Herod built. Travel north through the Jordan
Valley to our Tiberias hotel. (Shomer Shabbat
will have a day of rest at the Jerusalem hotel
and will be transferred after Shabbat). Dinner
and overnight in our Tiberias hotel.

December 5

We start at Misgav Am overlooking Lebanon.
Listen to a special briefing about this fragile
northern border of Israel. Proceed to the Golan
Heights. Visit the battle fields of the Yom Kippur
War and the new city of Katzrin. Afternoon visit
to Kfar Naum (the synagogue where Jesus
preached). If time permits, we end the day
at the Donna Gracia Museum. Dinner and
overnight in our Tiberias hotel.

December 6

Visit Nazareth (hometown of Jesus). Proceed
to a tree planting site where each of us can
plant a tree and get a certificate. Drive to
Haifa to see the Bahaii Gardens and arrive
to our Herzeliya marina hotel for relaxation,
rest and dinner.

December 7

Enjoy a delicious Israeli breakfast.
Transfer to the airport for your flight back
home. Evening arrival in JFK or Newark.

Jewish War Veterans

Example
Designs
(continued)
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Tri-fold Brochure Examples

Exhibition Booth Example

1811 R Street NW • Washington, D.C. 20009
Phone: 202.265.6280 • Fax: 202.234.5662
www.jwv.org

